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B cmamve paccmampusaemcs JJokmpuna npooosonbcmeennotll bezonachocmu Poccutickoti
Dedepayuu, NPoaHaAIU3UPOBAHA OCHOBHAS udesi smou [JJokmpunel. Tak dce 6 cmamve yKa3amsl oc-
HOBHble HANPABIeHUs 0esimelbHOCIU OP2AHU3AYULL NOMPeOumenbCcKoll Koonepayuu. Aemopom pac-
CMOMPeEHo pazsumue nompeoumenbcKoll KOonepayuy Ha CO8PEeMeHHOM dmane.

Abstract: In the article the Doctrine of food safety of the Russian Federation is considered,
the basic idea of this Doctrine is analysed. As in article the basic lines of activity of the organiza-
tions of consumers' cooperation society are specified. The author considers consumers' cooperative
society development at the present stage.
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B cmamve paccmampueaiomcs ocobenHOCmu U nepcnekmugvl pazeumus Qpanuaiizuneda 6
Poccuu. Ocnosnvimu ocobennocmamu passumus panuavizunea 6 P® asnsiemcsa cozoanuenep-
CREeKMUBHBIX OpeaHu3ayuil 8 cgpepe mopeosnu u yciye. Aoanmayus maxou ¢popmer eedenus busneca
KaK ¢panuaizune OOIHNCHA OCYWECMBIAMbCA KOMNAEKCHO. /i 9mo2o HeoOXo0umMo cosepuieHcm-
808amb 3aKOHOOAMENbHYIO 6A3Y, A0EKBAMHO Peazupo8ams HA OPSAHUSAYUOHHbIE USMEHEHUs, NPO-
ucxoosawue 8 moi cgepe buszneca, e0e QYHKYUOHUPYem OpaHU3AYUSA, d MAKICE COBEPUIEHCIBO-
8amb MeXaHu3Mbl IKOHOMUYECKO2O CIMUMYIUPOBAHUSL.

Abstract: features and prospects of franchising development in Russia are considered In this
article. The basic features of franchising development in Russian Federation are the creation of the
perspective organizations in the sphere of trade and services. The adaptation of such form of con-
ducting business as franchising should be carried out in a complex. For this purpose it is necessary
to improve legislative base and to react accordingly to the organizational changes occurring in that
business sphere where the organization functions, and also to improve the mechanisms economic
stimulation.
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EFFECTIVE WAY OF RETAIL TRADE DEVELOPMENT FROM MARKETING VIEW
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B ocnoge mapxemunea po3HuuHOl mop2o6au UCNONb3VeMcs Meopus UHOUBUOYATbHO2O 6b100-
Pa, ucxooawas u3z npuHyuna npuopumema nompeoumens. Po3HUUHAs MOp2o6is A6IAemcs coyu-
ATIbHBIM 8bIPAdNCEHUEM KaA4uecmea HCUusHu ooujecmaa. Mcnonv3ys mMapkemuneo8ble UHCIpPYMeHmbl 6
yensax CMmumyIupo8aHusi KIUEHMOs, NPeOnpusimus PO3HUYHOU MOPOGIU pa3pabamvléarom npo-
2pammul NOANLHOCMU, NOOWPEHUS KAUEHMO8 NOBbIUAA MeM CAMbIM KA4ecmeo O0OCIYHCUBAHUS U
ahexmusHocme ynpasnenus MapKemuHeOM.

Abstract: In the basic of marketing retail trade, the theory of individual choice is used, which
follows from consumer priority principle. Retail trade is a social statement of life quality of society.
Using marketing instruments in stimulating purpose of clients, enterprises of retail trade are creat-
ing loyality programs, the quality of services and effectiveness of management maeketing.

Knioueswvie cnosa: mapkemune ¢ KomMmepyuu, po3HUYHASL CeMb, PUPMEHHAS MOP2OBIIs, ceme-
8as1 MOP206IS MAPEMUHS-MUKC, CYREePMAPKembl, CHeYUdIu3ayus, MapKemuHe08das Cmpame2usl.

Key words: marketing in commerce, the retail network, firm trade, network trade the maret-
ing-mix, supermarkets, specialization, marketing strategy.
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B cmamve paccmompenvl akmyanvhsie npobiemvl hopMuposanus u pazeumus pecuoHaAIbHbIX
UHHOBAYUOHHBIX cucmeM. Packpvima cywmnocmv npocpammuo-yenesoeo memooda NiaHUpOSaHusl.
Onpedenenvl npeumyujecmeda npocpamMMHO-Yene8020 Memood HIAHUPOBAHUS 8 PA3GUMUL pPeUo-
HAIbHBIX UHHOBAYUOHHBIX CUCTHEM.

Abstract: the article reviews topical issues of forming and developing regional innovative sys-
tems. Disclosed are basic principles of the program and purpose oriented method of planning. De-
fined are advantages the program and purpose oriented method of planning enjoys in the develop-
ment of regional innovative systems.

Knioueswvie cnosa: unnosayuu, pecuoHaibHas UHHOBAYUOHHASA CUCEMA, NPOSPAMMHO-YeNe80u
MEMOoO NIAHUPOBAHUS.
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B cmamve paccmampuearomes yeau 051 pO3HUUHO20 MOP208020 NPEONPUAMUS, 3a0aUll, pea-
JU3yIowue 3Mu yeau u me ycuosus, npu KOmopvix MepueHOanu3uHe yeaecooopasHo nPpUMeHsIms.

Abstract: in the article the purposes for retail trade enterprise, the problems realizing these
purposes and those conditions at which the merchandising is expedient for applying are considered.

Knouesvie cnosa: yenv mepuenoatisuned, 3a0aua mepuenoatisuned, 8HeopeHue mepyeHoal-
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TOPI'OBOM CETH B YCJIOBUSX KOHKYPEHIINA
THE EXPERIENCE OF FORMATION OF PROGRAMS OF LOYALTY TO A BRAND AS
A NECESSARY CONDITION OF SUCCESSFUL ACTIVITY OF RETAIL TRADING
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B cmamve asmop paccmampueaemcs onvim hopmuposanus npoepamm JN0AIbHOCMU K OPIH-
0y. Ilpocpammol 10A1HOCIU ABAAACH COCMABTIAIOUWUM CUCTEM YRPABLEHUs 83AUMOOMHOUEHUAMU
C KIUeHmamu s16J1emcs ce200Hs uoeono2uell 6edenus Ou3Heca, HanpasieHHol Ha nosvluieHue I¢h-
GexmusHocmu 83aUMO0eUCMBUs ¢ KIUeHMAaMU 8 Yelsax Hauboee NoiHo20 YO08IemEoOpeHUs Ux no-
mpebnocmeti. B ycnogusx KOHKypeHyuu npoepammul J10ATbHOCIU AGIAIOMCA MOWHBIM (DAKMOPOM
YCUneHUusi KOHKypeHmHoU 60pbobl 3a NoKynameinel.

Abstract: The author considers the experience of formation of programs of loyalty to a brand
in the article. Loyalty programs being the components of management systems of mutual relations
with clients are the ideology of business conducting today directed on increase of efficiency of in-
teraction with clients with a view of the fullest satisfaction of their requirements. In the conditions
of competition the programs of loyalty are the powerful factor of strengthening the competitive
struggle for buyers.

Knouesvie cnosa: npoepamma nosanvHocmu, npoepammsl HOOWpeHUsl, OUCKOHMHblE NPO2PAM-
Mbl, HAKORUMenbHble CKUOKU.
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MAPKETHHI BBICTABKH HA MEXKIYHAPOJHBIX PBIHKAX: MAPKETUHI OBbII
IIJTAH 1 OCHOBHBIE ITOKA3ATEJIA DOPEKTUBHOCTHU
MARKETING OF EXHIBITION ON INTERNATIONAL MARKETS: MARKETING
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Manopuzens Onvea Buxkmopoena - couckamenv Poccuiickozo ynueepcumema Koonepayuu.
e-mail: mandrigel@yandex.ru

Mandprigel O.V. - competitor, Russian University of Cooperation

B peszynomame enobanuzayuu u uHmMeZpayUOHHbIX NPOYECCO8 8 MUPOBOU IKOHOMUKE Nepeo
8bICMABOUHBIMU KOMNAHUAMU (OP2AHU3AMOPAMU 6bICIABOK) CIMOUM 3a0a4a UHMEPHAYUOHAIU3A-
YUY BLICMABOK, MO eCMb NPOOBUICEHUE BbICIABOYHBIX NPOEKMO8 HA MUPOBOU PLIHOK. [{is ycheul-
HO20 NPOOBUNCEHUSL BbICIABKU HA MEHCOYHAPOOHBIX PbIHKAX He0OX00UMo paszpabomams cmpame-
2UK0 NPOOBUIICEHUsL 8bICIABKU, OPYSUMU CLOBAMU, MAPKEMUH2O08bIU NIAH U noxkazamenu 3¢ gex-
muenocmu. Ha ocnose nposedennvix uccie0o8anuii, asmop 6 OAHHOU Cmambe 8blOensien 0CHOBHbIE
amansvl pazpabomKu MapKemuH208020 NJIAHAd, €20 0COOEHHOCMU U OCHOBHble nokazamenu I gex-
MUBHOCMU 01 OYEHKU NPOBEOEHHBIX MEPONPULMULL.

Abstract: Due to globalization and economy internationalization in the world economy, exhi-
bition companies face the task of internationalization of their exhibitions, e.g. promotion of exhibi-
tions to the world market. It is important to work our strategy of such promotion in order to achieve
success or saying in other words marketing plan and main of its effectiveness. On the basis of nu-
merous researches, the author of this article has distinguished the main stages of marketing plan
work out, its special features and main indexes of its effectiveness in order to evaluate executed
steps.

Kniouesvie cnoea: mapxemune, MapkemuH208ulil NiaH, noxkazamenu 3¢ggpexmuenocmu, 6bi-
CMAasKa, BbICMABOUHbILL NPOEKN, MEHCOVHAPOOHDIL PLIHOK, 8bICIABOYHBLI MAPKEMUH2, UHOCMPAH-
HblLl IKCHOHEHM, UHOCMPAHHBII NOCEMUMeNb, 8bICMABOYHBIN MEHEOHNCMEHM, MAPKEMUH208ble YellU.

Keywords: marketing, marketing plan, index of effectiveness, exhibition, exhibition project, in-
ternational market, foreign exhibitor, foreign visitor, exhibition management, marketing goals.
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B cmamve paccmampuearomcs  80npocvl  NpoGedeHUs  CeSMEHMUPOBAHUSL C  Yelblo
ahpexmusnoll pearusayuu pedOpeHoOuHea U pPeno3UYUOHUPOBAHUL NEPUOOUUECKO20 NedamHO20
U30aHUS, CMOJIKHY8ULe20Cs ¢ NPOOIeMOU OMMOKA AyOumopuu u pekiamuulx cpeocms. Ha npumepe
KOHKDEMHbIX JHCYPHANI08 UCCIe0Yemcsi MemoOuKa Ce2MeHmUposanusi Ha OCHOB8E PAa3IUYHbIX
Kpumepues uiu KiaccuQukayuoHHulx npusHakos. Llenvio 0anHo2o ucciedo8anus s61iemcs nouck
ONMUMANBLHO20 KPUMEPUsl Ce2MeHMUPO8anUs, Haudosee peanbHO OMmpanicaujeco pPblHOYHYIO
CMpYKmypy.

Abstract: this article discusses the issues of segmentation in order to effectively implement the
rebranding and repositioning of the periodical publication, faced with the outflow of audience and
advertising money. On an example of concrete magazines the technique of segmentation on the
basis of various criteria or classification signs is investigated. Objective of this research is search
of optimum criterion of the segmentation most really reflecting market structure.
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classification, media, content analysis.
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B cmamve paccmampuearomesi 0CHO8HbIE 0COOEHHOCU 20CYOAPCMBEHHO20 Pe2yIUpO8aHUs
HA0208020 NIAHUPOBAHUS 8 YCIOBUAX COYUANbHO-OPUEHMUPOBAHHOU 3dKOHOMUKU. Hccnedosan
onvIMm pazeumsix cmpau 6 cgepe 6 dannoi oonacmu. Ilokazana HeobX0OUMOCMb NOCMPOEHUS 20-
CYO0apcmeenHoU cucmemvl KOHMpPOas O0isl 0obecnedeHus: 00CmamouHo20 YPO8Hs OI00HCEMHbIX NO-
CmynJieHutl.

Abstract:The article considers the main specifics of government regulation of tax planning in
the context of socially oriented economy. Experience of developed countries in this area is ana-
lyzed. Necessity of creation of government control system for provision of sufficient volume of
budget revenues.

Kniouesvie cnosa: nanozogoe nianuposauue, 20Cy0apcmeeHHoe pe2yiuposanue, 2apMOHU3A-
YU HAI02000I0IHCEHUSL, HALO20BbLU KOHMPOIb, Pe2yIUpo8anue mpaHcghepmHuo2o yeHooopa3zo6anus.

Keywords: tax planning, government regulation, harmonization of taxation, tax control, trans-
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B cmamve npoananusuposansvi mooenu pazeumusi nompedumensbckou koonepayuu Poccuii-
ckoul Dedepayuu. bonvuryro ponv 6 0bochosanuu mooenetl u OCHOBHbIX HANPABIEHUN USPAIOM KOH-
yenyuu pazeumusi nNOmpeoumenbckol koonepayuu cmpanvl. Takace 6 cmambe NOKA3aHbl OCHOBHbIE
MoOenu, xapakmepu3syroujue QYHKYUOHUPOBaHUe NOmMpeoumenbcKol Koonepayuu Ha HO8oM smane
Passumusi CmpaHbl.

Abstract: in the article models of development of consumers' cooperative society of the Rus-
sian Federation are analyzed. The big role in a substantiation of models and the basic directions is
played by concepts of development of consumers' cooperative society of the country. Also in article
the basic models characterizing functioning of consumers' cooperative society at a new stage of de-
velopment of the country are shown.

Kniouesvie cnosa: nompedumenvckas koonepayus, Mooenu pa3eumus, po3HUYHAS MOP206Jis,
nompebumenbcKoe 0ouecmao.
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B cmamve asmopamu wiupoxo packpuleaemcs CywHOCMb COBPEMEHHOU KOHYenyuu ynpaesie-
HUSL MOP206IU, ONPeOeNAIOMCcA Memoobl YNPAasleHus, 0aemcs ux xapaxmepucmuxa. Aemopamu
AHATUBUPYIOMCS RPUHYUNDL YAPAGIEHUS, d MAKICe CHOPMYTUPOBAHbI OCHOBHbBLE INEMEHMbI CMPA-
meauyecKkol cecmeHmayuu.

Abstract: in the article authors the essence of the modern concept of administration of com-
merce widely reveals, management methods are defined, their characteristic is given. Authors ana-
lyze management principles, and also basic elements of strategic segmentation are formulated.

Knioueswvie cnosa: cmpamezuueckoe ynpasienue, Memoovl, KOHYenyus, cmpameuyecKkas cee-
MeHmayus, npasuid, npoyeoypul, 6100dcemuposanue, SMansl NIAHUPOBAHUS.
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Cmambs noceswena akmyaibHblM 60NpOCam NOBbIULEeHUS IPHeKMUeHOCmU OessmeTbHOCMU U
3anaca (UHAHCOBOU YCMOUYUBOCMU KOONEPAMUBHBIX opeanuzayuil. Kpumuyecku oyenusaromcs
PAa3IUYHble MOYKU 3PEeHUs. YUEHBIX U CNeYUdIUCmOo8-npaKmuKkos no ucciedyemou npooneme. Ilpeo-
JIOJICEHbL OP2AHUZAYUOHHO-IKOHOMUYECKUEe MemOoObl NOSbIUEHUsL 3aNaAcd QUHAHCOBOU YCMOUYUBO-
cmu (3@Y) cenvckux nompebumenvckux oowecms. Ilpugedenvl pe3yiomamol anaiusa dQp@Hexmus-
Hocmu dessmenvHocmu u 3@Y mHo200mpaciesvix nompedumenbekux 0ouecms.

Abstract: the article deals with the live issue of the enhancement of efficiency of the activity
and reserve of financial stability of co-operative organizations. Different points of view of scientists



and specialists practitioners are critically estimated. Organizational economic methods of increas-
ing of the reserves of financial stability (RFS) of the rural consumer societies are suggested. The
results of the analysis of the efficiency of the activity of RFS of multibranch consumer societies.
Kniouegvie cnoea: sgpghexmuenocmv OesamenvHocmu, 3anac QUHAHCOBOU YCMOUYUBOCHIU,
MHO200mpaciegvle nompeoumenbckue oowecmsa.
Key words: efficiency of activity, reserve of financial stability, multibranch consumer society.
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B cmamve paccmampuearomes aunetinasi mooenb YpasieHus 3@P@eKmusHOCmbl0 MAani02o
MHO20NPOOYKIMOBO20 — nepepabamuvlearowyec0  Npeonpusimus, pacnpeoeieHue  MamepuaibHo-
@urarcosvlx nomokos. IIposooumcs oyeHKa puckos, aHaiu3 memooos ux cHudicenus. Oyenusaem-
€A 3anac CUCMeMHOU YCMOUYUBOCMU 8 3A8UCUMOCIU OM KOIUYECTNEAd NPOU3B0OCHEEHHBIX YeNoUex.

Abstract: In article are considered linear model of management by efficiency of the small mul-
tigrocery processing enterprise, distribution of is material-financial streams. The estimation of
risks, the analysis of methods of their decrease is spent. The stock of system stability depending on
quantity of industrial chains is estimated.

Knioueswvie cnosa: mamepuanvhvie, 0eHedlCHbIU, (PUHAHCOBYLIL NOMOKU, OYEHKA PUCKO8, 3aNacC
CUCMEMHOU YCMOUYUBOCMIU.

Key words: material, monetary, financial streams, an estimation of; a stock of sistem stability.
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B cmamve npoussooumcsi 060cHO6aHUe BHYMPUXO3AUCTNBEHHO20 KOHMPOIS KAK CAMOCMOsL-
MeNbHOU QYHKYUU YRPABTIeHUs, OMAULAIOWe20Cs 2TYOUHOU U MOYHOCMbIO. JlaHa 83aumMOoCea3b No-
HAMUL GHYMPEHHUN U GHYMPUXO3SUCMBEHHbIIL KOHMPOTb, CHOPMYIUPOBAHbL 00WUe U OMIUYU-
meibHble NPUSHAKU BHEUHE20 U GHYMPEHHe20 KOHMPOJISL O NPEONPUAMUL CelbCKOX03AUCMBEHHOU
Koonepayuu, 8 mom 4ucie 8 OmHoueHuy pegusuonHvlx komuccutl. Cihopmyruposanvl Konkpemmoie
3a0a4u OanvHeuule2o pa3sumusl 6HYMpeHHe20 KOHMpOJia Ha NPEONPULIMUAX CelbCKOX03AUCTEEHHO
Koonepayuu, NoUCKa ONMUMAaIbHbIX (YOPM €20 OpeaHu3ayulL.

Abstract: The article considers intra-economic control as an independent function of man-
agement, notable for its profundity and accuracy. The author gives the interrelation of notions such
as «internal controly and «intra-economic controly, formulates their general and specific features,
typical of agricultural cooperatives. The article also concerns auditing commissions. Formulated



are concrete tasks for further development of internal control in agricultural cooperative enter-
prises, and for search of optimal forms of its organization.

Kntouesvie cnosa: enympuxosaicmeeHtblll KOHMPOIb, 6HYMPEHHUU KOHMPOJIb, GHEUHULU KOH-
mponv, QYHKYUA YNpasienus, pesUUOHHASL KOMUCCUSL.

Key words: intra-economic control, external control, functions of management, auditing
coOmmission.

ITPUOPUTETHBIE HAITPABJIEHUA UHTEHCUBHOI'O I THHOBAIIMOHHOI'O
PA3ZBUTHUA TPOMBIIIJIEHHOI'O ITUHEBOACTBA
PRIORITY DIRECTIONS OF INTENSIVE AND INNOVATIVE DEVELOPMENT OF
INDUSTRIAL POULTRY FARMING
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B cmamwve paccmompenvl npobnemuvie 80npoChl UHMEHCUBHO20 U UHHOBAYUOHHO2O DA3GUMUSL
NPOMbIULIEHHO20 nMuYyeeoocmsa. Bviaenena cucmema axmopos unmencuguxkayuu ompaciu, onpe-
0eNAIOUWUX PE3YIbIMAMUBHOCTL IMO20 NPoYeccd, U 0aHa 00Was XapaKkmepucmuKka Kaxcoomy u3 Hux.
Ha npumepe omoenvuvix pecuonoe Poccuiickou @edepayuu packpulima s¢hgpekmusHocms npumeHeHus
UHHOBAYUOHHBIX OOCMUIICEHUL HAYKU U Neped08020 ONbIMA 8 OMPACIU NMUYE800CMEd.

Abstract: In the article problem questions of intensive and innovative development of indus-
trial poultry farming are considered. The system of factors of an intensification of the branch, defin-
ing productivity of this process is revealed, and the general characteristic is given each of them. On
an example of separate regions of the Russian Federation efficiency of application of innovative
achievements of a science and the best practices in poultry farming branch is opened.

KiroueBble ciioBa: unHogayus, nmuyeso0Cmeo, cmpameusi pazeumus, Gaxkmopsbl UHMeEHCU-
Qukayuu, ceHemuueckull NOMEHYUAL NPOOYKMUGHOCMU NIMULYDL.

Key words: innovation, poultry farming, development strategy, intensification factors, genetic
potential of efficiency of a bird.
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B cmamve paccmampusaemcs paboma nponazanoucmckozo annapama CCCP 6 nepenromuule
20061 60pvobL ¢ pawuzmom. C nepsvix OHell 80UHbL HAMEMULACH CMEHA UOEONOSULECKUX OPUEHINU-
pos. Menanrace cmaska na noooepiicanue NAmMpuoOmusMa U epaicoOaHCmeeHHOCMU, 8blCOKO20 MO-
panvHo2o Oyxa, obecneueHue NOIUMUYECKO20 eOuHcmea. B umoze yoanocy nocnedogamenbHo u
ONEPAMUBHO NePecmpound UOEON0SULECKYI0 CUCTEM) COBENCKO20 20CY0apcmed, Npucnocooums
ee K HOBbIM YCIIOBUAM 80EHHO20 8PEMEHU, YUMo NO3BONULO MAKCUMATLHO IPDEKMUBHO UCHONb3O-
samb ee 6 OanbHetliuem 6 yeisix Moounuzayuu macc u oocmudicerust Ilooeowl.

Abstract: The article reviews the propaganda apparatus activities in the USSR during the
crucial years of fighting the nazis. The change of ideological guidelines started to become apparent



from the early days of the warfare. Stakes were put on supporting the patriotism and public spirit,
superior morals and rallying the political unity. The consistent and strategic restructuring of its
ideological system allowed the Soviet state to adapt it to the grueling conditions of the war time. As
a result it was effectively used in future for the purposes of mobilizing the nation to gain the Vic-
tory.

Knioueswvie cnosa: Benukas OrevuectBeHHass BoliHa, cMeHa HICOJIOTHUECKUX OPUEHTHPOB, MO-
Ounm3anms, arutanus, 3pPeKTHBHOCTD, TATPHOTH3M.

Key words: the Great Patriotic War, change of ideological guidelines, mobilization, agitation
propaganda, effectiveness, patriotism.
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LEGAL NIHILISM AS A COMMON AND SOCIAL SETTLED PHENOMENON

Jlyoykanoea Anna Braoumuposna - npenooagameinb-accucmenm Kapeopvl epaircoancKozo u
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Dudukalova A.V. - Teacher-assistant of chair of the civil and enterprise right of Russian Uni-
versity of Cooperation, the Volgograd Cooperative Institute (branch)

I1paso6oii HuUIUZM — SMO OMPUYAMETbHOE, HEYBANCUMENTbHOe OMHOWEHUe K NPAgy, Nopsio-
Ky. [puyunvl u ucmoyHuKu OAHHO20 O0OWECOYUATLHO2O ABNEHUS KPOIOMCA 8 Nepeylo oyepeddb 6
NPUPOOHOM ACHeKNe NPOUCXOHNCOEHUSL OAHHO20 (PeHOMeHA, a MAK JHce 8 CAMOM HeCO8ePUICHCMEe
3aKOHA, NPABOBbIX HOPM, 3AKOHOOAMENbCMBA 8 YELOM U 3aKOHOOAMENbCMEd peayiupyouje2o om-
oenvHble ompacau npago. QOHUM U3 ACNeKmos makaice 6yo0em Heco8epuieHHAs paboma pasiuiHblx
0p2ano8 20cy0apCmeeHHOll 61acmu, NPAagoOXPAHUMENbHBIX OP2AHO8 U 0OUeCMBEHHbIX OP2aHU3A-
yuu. Taxowce, He cmoum 3a6b16aMb 0 He COHAMENLHOM HAPYULEHUU NPABONOPAOKA 00WEeCmE8oM UlU
€20 CyObeKmoMm, 61eKyWuM 3a COOOU YaHce 0CO3HAHHOE HeBeNHCEeCHE0 8 OMHOUEHUU CYUWEeCTNEYIOUUX
HOPM.

Abstract: the legal nihilism is a negative, disrespectful attitude to the law and order. The rea-
sons and sources of this social phenomenon are the natural aspect of this phenomenon origin, the
imperfection of the law, legal rules, legislation as a whole and the legislation regulating some defi-
nite law branches. One of the aspects also will be the imperfect work of various government bodies,
law enforcement bodies and public organizations. Also it should not be forgotten about not con-
scious law infringement and order by society attracting realized ignorance of existing norms.

Knioueswvie cnosa: npagosotl Hueuiuzm, oouecoyuaibHoe sigleHue, ahmunpasosoe nogeoeHue,
npaeogoe cosHaHue.

Key words: legal nihilism, obwecoyuanvnoe the phenomenon, antilegal behavior, legal con-
sciousness.
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B cmamve paccmampuearomes akmyanibHvle 60npOCyL NPABOBOLL KYIbMYPbl I0PUCTO8, AHATU-
3upyemcs ee npoghecCUuoHanIbHAsl OCHOBA, OAemcs OMAUYHOe OM 0OWENPUHAMBIX HOOX0008 8 Meo-



puu npasa onpeoeieHue npasosoll Kyabmypol, YKA3bIBAIOMCSA NPEeOJIONCEHUS NO ee COBEPUICHCMBO-
8AHUIO 8 YCNIOBUAX CINAHOBIEHUSL NPABOBO2O 20CYOAPCMEA.

Abstract: in the article pressing questions of legal culture of lawyers are considered, its pro-
fessional basis is analyzed, definition of legal culture is granted distinct from the standard ap-
proaches in the theory of the right, offers on its perfection in the conditions of lawful state forma-
tion are specified.

Kniouesvie cnosa: mpaBoBasi KynbTypa, NMpodeccCHoHalbHAs KyJIbTypa IOPHUCTOB, MPAaBOBOE
CO3HaHHUE IOPHUCTOB, MPO(ECCHOHAIBbHAS OCHOBA TIPABOBOM KYJIBTYPBI, TPABOBOM HUTHIIU3M, CIIOCO-
OBl MPEOI0ICHNUS TIPABOBOTO HATHIIN3MA.

Key words: legal culture, professional culture of lawyers, legal consciousness of lawyers, a
professional basis of legal culture, legal nihilism, ways of overcoming of legal nihilism.
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B cmamve onucanvl npuHyunsl OyeHKU OCHOBHBIX CPEOCME 8 COOMBEMCMBUU C MEHCOYHAPOO-
HbIMU U POCCULICKUMU CIMAHOAPMAMU Y4éma U PuHaHco8ol omuémuocmu, ux pasuya. Mzmenenue
yuémuoti cucmemvl Poccuu uoém no nymu mpauncgopmayuu eé no meicoyHapoOHbiM CManoapmam
@unancogou omuémunocmu.

Abstract: Described in the article are principles used to evaluate fixed assets in compliance
with the international and Russia’s standards of records and financial accounting. Shown are dif-
ferences existing between them. Changes in Russia’s accounting system adopts the way of trans-
formation in complete accordance with the international standards of financial accounting.

Knioueswie cnosa: ocnosnvle cpeocmea, cmanoapm, UHAHCOBAS OMYEMHOCMb, OYeHKd, ne-
PEOYeHKA, CMouMoCms, NPUObLIDL.

Key words: fixed assets, standard, financial accounting, evaluation, revaluation, value, profit.
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B cmamve npoananusuposansi HayuHvle u npakmuyeckue npeonocwbliKu cO30aHus KOMOUHU-
POBAHHBIX PBIOHBIX NPOOYKMos. Taxdice asmopom paccmompensvl cocmas u XapaKxmepucmuxka oein-
KO8 MACA KOCMUCMbIX pPbl0, NpeumMyujecmsa npouzso0cmed pblOHO20 (apuida; mexHosiocudecKue
cBoticmaa pvblOHO20 CbIPbAL.



Abstract: in the article scientific and practical preconditions soz-danija the combined fish
products are analysed. Also by the author are considered with-becoming and the characteristic of
fibers of meat of bony fishes; advantages a prorecension-stva of fish forcemeat; technological

properties of fish raw materials.
Knouegvie cnosa: kombunuposantvle poloHble npooyKkmsl, puloubslil haput, pvloa u pvioonpo-

O0yKmbl, pblOHOE Chipbe.
Key words: the combined fish products, fish forcemeat, fish and fish products, fish raw mate-

rials.



